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City based cattle owners strike gold with MMS system 
Imagine, you are in the midst of the city hustle and bustle, ready for a meeting at Waterfront Place and you receive an MMS text message with a photo of your cattle enjoying pastures in western Queensland alongside weight gain and predicted weather information. 

The Beef Stock Market, an online system which enables anyone anywhere to own Australian beef cattle, will launch the new BSM Gold premium membership at the Investment Expo in August which will enable city based primary producers the ability to keep further up to date with live stock updates via their mobile phone. 
BSM Gold is a novel initiative offering clients who are GST registered and have purchased more than 20 head of cattle in total, a premium level of membership incorporating a variety of additional special features.  

With benefits including priority notification of new stock inductions via SMS and email, priority option for automated re-purchase with sale proceeds and BSM acting as a buyer’s agent, finance and insurance options and enhanced stock monitoring services including via MMS, managing director Tim Scott believes this latest addition to BSM will be a great success.  
“BSM Gold utilises the Beef Stock Market’s corporate agency status to enhance the services BSM can offer its larger clients,” Mr Scott said.
“The Investment Expo is a great chance for people to talk with us face to face and show them how BSM can really diversify their portfolio.”
Two years ago, the Beef Stock Market burst onto the online landscape and became water cooler conversation in offices all over the country. 

The Beef Stock Market (www.beefstockmarket.com) is a buying and selling service allowing anyone to own and trade beef cattle over the internet. 

This is coupled with a beef cattle fattening service. Put simply, BSM buys the stock, fattens them, and if the owner wishes, sells them on their behalf. BSM has opened the gate for new investment into a proven and profitable rural industry.  

To date, BSM has been highly publicised with features on Landline, Radio National and Channel 9’s Brisbane Extra. 

An increasing number of city-based professionals and “mum and dad investors” are utilising BSM not only to provide portfolio diversification and an excellent short-term investment option, but to make them feel part of the Australian rural community. 

“The response to BSM has been so overwhelming. As well as benefiting from the financial gains, we have successfully made city-based cattle buyers feel as much a part of rural Australia as their country cousins. E-mail updates, industry links and news postings strengthen their connection with what is going on in the bush,” Tim said.
To buy into the system, purchasers only need to buy one calf (a minimum outlay of around $500). Upon purchase, Radio Frequency Identification Devices (RFID) - similar to pet ID microchips – individually identify the animals. This means that each cow is individually assigned to each purchaser.

Cattle are usually in the system for around 6-9 months and since operations launched, returns from 12% - 30% have been gained.
BSM cattle are run in traditional “fattening” country at contracted backgrounding properties across Australia and are looked after by an experienced team until they are sold. 
BSM offers anyone looking for that all important portfolio diversification and a rural interest, the opportunity to become involved in and profit from the Australian Beef Industry.

The Franchising, Property and Investment Expo runs from the 4th-6th of August 10 til 5pm daily at the Brisbane Convention Centre. 

-ENDS-
An example of the information BSM cattle owners are set to receive:
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